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“SMB EXPORT SEMINAR” by SMI ASSOCIATION OF MALAYSIA 

Malaysia is embarking upon a new phase of development towards realizing our aspiration of becoming a developed nation by 2020. This next 15-year phase will be guided by the National Mission and Industrial Master Plan 3 (IMP3), whereby the business and operating environment will become more challenging to small and medium businesses (SMB). 

SMB Export Seminar is thus SMIAM’s answer to the Malaysian Government’s call to enhancing role of Industry Associations in facilitating market access for SMB, as stipulated in IMP3: Malaysia – towards global competitiveness. 
We are well aware of the effect globalization is dawning upon the business community, but Malaysian SMBs are not reaping the opportunities fast enough. SMI Association of Malaysia believes it is thus extremely important to encourage and educate SMBs to plan their export drive in an aggressive manner while directing SMBs to leverage on Malaysia’s world class infrastructure and facility while not to be left out on the globalization bandwagon. This program was thus designed to educate and designate an anchor brand and build multi-channel system, through physical and online distribution, to support and help Malaysian SMBs assess their business's existing marketing performance, providing them practical guidance on the essential factors required in the business to develop a sustainable export market as well as raising the number of Malaysia’s growth engine and economic backbone to be export ready.
The program will be delivered in three phases, starting with nationwide mandarin seminar on 23rd June in KL, 26th June in Penang, 27th June in Ipoh, 29th June in Malacca and 30th June in Johor Bahru. The strategic partners of the seminar are Maybank, EXIM Bank, DHL Express, Taiwan Development Institute and DiGi Telecommunications Sdn Bhd. Any seminar participants that register through the eSMB business portal at www.smisme.com will enjoy a free export clinic coaching session for Phase II while the final phase continues in the form of trade mission, business matching as well as international forum aiming to bring Malaysian product overseas to create new market space for Malaysian SMBs. 
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